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Public relations and journalism 
 

PARVEZ BABUL 

The jobs of the public relations (PR) professionals and the journalists are more or less same. In both of the 
professions -- journalism and public relations professionals constantly communicate with the public. They tell 
stories and interact with their stakeholders/audiences.  It keeps their organizations running. Journalists and public 
relations professionals build trust by reporting and publishing true, objective, authentic press release, news, 
disseminating information through Media so that they are recognized as credible organizations.  
 
At the educational institutions, journalism and communication students may choose one of four areas of focus: 
advertising, journalism, media studies and public relations. They all have one thing in common: communications. So 
there are many similarities in these two particular professions.  For example, similarities: both of the professionals 
communicate with the public, build trust, and tell stories.  
 
In fact, both public relations and journalism are very challenging jobs in this challenging world for many reasons. So 
considering the challenges, both of the professionals must work together to fill up the communications gaps and to 
meet up the challenges.  
 
Bangladesh Public Relations Association (BPRA), an age-old public relations professionals' body recently 
celebrated 40 years of its founding anniversary in the capital. A good number of public relations professionals and 
journalists took part at the event and expressed well their opinion how to develop the relations between public 
relations professionals and Media.   
 
Editor of the Bangla daily prothom alo Motiur Rahman discussed the issues and said, "Both public relations 
professionals and the journalists must work together to keep the newspapers running. It will help disseminating 
information, which the public relations professionals like to share with their stakeholders, audiences." Noim Nizam, 
editor of the Bangladesh Pratidin discussed the issues too and observed the same at the event.  
 
So, according to the expert's opinion, I have given below some examples for the public relations professionals to 
follow:  
 
* Secure major media coverage; 
* Make the most of your media training when giving interviews; 
* Drive more traffic to your website; 
* Attract more people to your event; 
* Win new customers; 
* Help you sell more; 
* Improve your reputation.  
 
To be successful in implementing the above written goals, please try working on the following targets accordingly: 
Put on your stakeholders/ audiences shows, commission a survey -- related to your brand, create a limited edition 
product with high news value, launch a white paper/research study, talk about the expansion of your business, 
release information about your record sales numbers, share news about the jobs you are creating, share the news of 
your most senior appointments, enter and win awards, look for awareness days relevant to your 
business,  anniversaries relevant to your business, company milestones, anniversaries - stories based on external 
news events, innovations in your company culture, write a book about your experience setting your company, write 
a book sharing your wisdom, do something amazing for one of your customers, commission an artist or a 
poet/author to produce a work of art linked to your business, link your brand to a local charity, support your 
community - show you have heart, partner with  local educational institutions, launch your own awareness day, be 



outspoken, respond to other local news items, run a competition, be non-political, charities: get a Christmas/ Eid/ 
Puja/ Buddha purnima-religious events media appeal, invite journalists to your offices/factory to publish news 
pointing out your organizations and services, monitor HARO (Help a Reporter Out Service) and always be ready to 
comment, organize press conference/ trip while require, send samples of your latest products to journalists, be the 
FIRST, break a world record, give emphasize on corporate social responsibilities (CSR), and go extra miles pursuant 
to the requirement of your office, these are the important jobs among others. 
  
It is said that once a public relations person is always a public relations person. What are public relations? There are 
different definitions of public relations. For example, public relations are the practice of deliberately managing the 
spread of information between an individual or an organization and the public. 
 
Or, public relations are a strategic communication process that builds mutually beneficial relationships between 
organizations and the public. Public relations professionals help a business or individual cultivate a positive 
reputation with the public through various unpaid, earned communications. Those may be done through traditional 
media, social media, and in-person engagements. We also help clients defend their reputation during a crisis that 
threatens their credibility. There is an old saying that "Advertising is what you pay for; publicity is what you pray 
for."   
   
Public relations functions are designed to help build trust and credibility with groups that are important to our 
organizations. Public relations help raise awareness, and gives us chance to define, control, and distribute message 
to those both inside and outside of the organizations/companies/ institutions.  
 
What skills do we need for public relations and Media?  We need honesty, reputation, knowledge and research, 
relationship building skills, multi-tasking in a high pressure working environment, attention to detail, adapts to 
change, strategic thinking, print, electronic and social media among others.  
Why public relations are important? As a powerful tool--public relations help us getting more exposure and it place 
us in front of our target audiences/ stakeholders. Public relations are very important to raise awareness, people's 
trust, establishing brands.  Public relations persons are the image shapers. His/her job is to generate positive 
publicity for their clients and enhance their reputation.  
 
Skilled public relations persons analyze the organisations; find the positive message into positive stories. When the 
news is bad, they can formulate the best response and mitigate the damage. Public relations persons of the 
government offices also inform about the activities of the government agencies, explain policies, and manage 
political campaigns. In case of any company, public relations persons may need to handle consumer relations. Those 
are the relations between parts of the company as the managers, employees, or different branch offices through 
different ways, strategies, policies, and planning.  
 
Research shows that public image makes up 63 percent of the value of most of the companies today. When there is a 
mishap or when the company's reputation breaks down, it affects the company's entire corporate existence and its 
affiliates. It takes around four to seven years to overcome a negative reputation. For many other reasons, it has 
become important for a company to invest in good public relations strategies to maintain beneficial relationships 
with the public/ stakeholders.   
 
Public relations are different from advertising. Public relations promote the brand by using editorial content 
appearing on magazines, newspapers, social media, news channels, websites, blogs, and Radio and television 
programs.  
 
However, the government, other organizations and institutions should come forward to establish more institutions to 
train more people on public relations to make more skilled public relations professionals. Successful public relations 
persons may become successful to build positive image of the country and the government that we urgently need at 
home and abroad.   
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